
Sustainability project at VilVite’s 

science retail shop in Bergen, Norway

VilVite



Getting help

- Make a plan/ambition

- Knowledge in how to evaluate products

- Suppliers - dialog and influence

- Setting future goals

Where do we start?



Product evaluation

Evaluation tool with simple questions to consider the 

climate and environmental influence of a product.



Product evaluation tool from PwC

Production

Is the product made in 

a sustainable way? 

Transportation

How is the product 

packed?

Usage

Is the product made to 

last, and can it be fixed?

End

Can the product be 

reused or recycled after 

end of usage?

Each phase gets a score, which together gives a final score for the product.



The sum of each phase are put together for a final score

Production phase: 20 possible points

Transportation phase: 6 possible points

Usage phase: 16 possible points

End phase: 8 possible points

Score: 40 - 50 Score: 30 - 40 Score: Under 30

Score Comment

Sum: X of 50 possible



Evaluated 100+ products



Average score 24,6

23,5% of all our products have 
some kind of eco-label



Product 
requirements

1. Product content

2. Production

3. Sustainability

4. Packaging



• Learning

• Connected to our exhibition

1.Product content

2. Production

• Production within Europe, as local as possible

• Information on product if it is made of recycled materials



Long-lasting 

shopping bags made 

of redesigned 

banners and leftover 

leather from 

Norwegian shoe 

factory. Produced 

locally in Bergen.



• Minimum 30 points on all products

• Quality and long lasting products

• Products made for one time usage needs to have recyclable containers

• Suppliers that offer spare parts for repairing

• El-products that are rechargeable instead of battery

3. Sustainability



From plastic, wrapped and 

poor quality to FSC-wood, 

long lasting and paper 

wrapping.



• No unnecessary packaging

• As little air as possible

• Information about recycling

‒ Checked the packaging on all our products and logged all eco-labels (March -03).
53,6% of our products have eco-labeled packaging

• We only reuse packaging when sending from our webstore

4. Packaging



From plastic wrapped 

and long traveled 

greeting cards to 

Norwegian design and 

production with, no 

wrapping and FSC-paper



• Redesigning our store:

‒ Gave away used furniture

‒ Reused materials

• Recycling products for 

customers

• Information inhouse and 

online

Recycling



Suppliers

• Informed them about our goals

• Documented what our suppliers do within sustainability and which certifications they 

have

• Asked for more information on their webpage

• We let them know if products have low quality or unnecessary packaging

• Looking for new suppliers and products with sustainability in focus



Future plans

• Selling second hand

• Making products ourselves

• Meet the certification demands for retail from Miljøfyrtårn (Eco-Lighthouse) 

• Subscriptions?



Challenges
• Resources and time!

• Few available products within science that is in Norwegian

• We are small and have little influence

• We need products that sell, and the best sellers are not

sustainable

• Sustainable products look nice, but are often very neutral.

Kids are attracted to colour.



What we’ve learned
• Gained a lot more knowledge

• We know what to look for when ordering

• We need to be more demanding against suppliers

• Storytelling sells

• All employees need to be included, engaged and trained

• We have clearer goals for where we want to be - be realistic

• One step at the time
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