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WWF IN SHORT 

WWF is in over 
100 countries, on 
5 continents 

+100 

WWF was founded 
In 1961 

1961 

WWF has over 
5,000 staff 
worldwide 

+5000 

WWF has over 
5 million supporters 

+5M 

Photo: © Michel Roggo / WWF-Canon 
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Brazil 

India 

Indonesia 

China 

Russia 

     focus on the largest emerging 
donation markets: 

BRIICS  
country group 

(including Indo.  and SA) 

WWF, Global Membership Initiative 
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More people on the Earth 
have mobile phone than 

access to computer 
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“Digital Marketing is not 
about the mobile phone but 
people becoming mobile.” 
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People will be online  
7 days a week,  
16 hours a day 
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Wherever they are, 
whatever they do… 

They will be connected 
on a tiny screen … 

…to other people. 
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Keeps your marketing up with the digital age? 

•  Do you sell tickets online? 

•  Are you on Facebook / Twitter?  

•  Is your website optimized for mobile viewing? 

•  Do you do Google Adwords (Grant)? 

•  How large is your direct reach (email database)? 
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Fundraising in the Digital Future 

•  Walls between online and offline channels will fall 

•  People on internet 24/7 

•  Endless varieties for multichannel integration 

•  Every generation and demographic group will be available by 
any online means 
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New digital language: „about YOU” 
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Fundraising Channels in PAST… 

Face 2 Face DRTV Direct Mail Online 

Mailing Program 

Outdoor & Print 

Telemarketing 

Telemarketing Donation page 

E-DM program 
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Telemarketing Welcome call  
(within the hour) 

…and today 

Face 2 Face DRTV Direct Mail Online 

Mailing Program 

Outdoor & Print 

Donation page 

E-DM program 

Donation page 

DRTV 



Fundraising in the Digital Age 
Ideas & Best practices 

Roland Csaki, WWF International 24th November 2011 

Contact Value Piramide 

Donor 

E-newsletter reader 

Online game player 

Facebook fan 

Return visitor 

Website visitor 
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Donor Value Pyramid 

Transaction type One-off Recurring 

Repetition type Upon another 
donor decision 

Automatic 

Conversion rate 2-5% 0,3-1% 

Attrition (annual) Ca 70% 25-30% 

ROI* 2 6-9 

* Global standard for envinronmental fundraising, other causes may differ 
* ROI based on  a  paying donor, not on total program 
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Mobile Decision-making Tree 

Mobile optimalised webpage Application 

Paid Free 

Capture lead  
(email or phone number) 

Micro donations 

Donor conversion  
on website 

EDM or Telemarketing  
conversion 

High end donor 
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6 ways to increase your revenue 

 Ask for… 

 Improve the efficiency of the online sales channel 

 Capture „leads” (contact details) 

 Integrate mobile & offline 

 Extend your points of sales 

 Cross-selling 
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Website: primary gateway for revenue generation 
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Ask for donations  
Major failor:  not asking for! 
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Donate and join a community 
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Fundraising Funnel 

Visit  
to the website 

Click  
on „Donate” Sign up Pay 

Loyalty communication: 

Keep the donor pay again 
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Well Established Funnel 

Sign up 

Pay 

Visitor & Donor 

Play a game 
Searching for 

 picture 
Looking for 
information 

Visitor source 

Interaction with 
website 

Result 
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Malfunctioning Website Funnel 

Website 

Facebook 
fan 

Game  
player Donor 

Visitor source 

Interaction with 
website 

Result 

Play a game 
Searching for 

 picture 
Looking for 
information 
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Build database  
Capture emails 
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Put your donation button above the „Fold” 
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Missing 

Sign up 
for the event 

Email 

Name 
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Build database  
Make Facebook friends 
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? 

Build database  
Make Facebook friends – but everywhere 
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Build database  
Like everywhere 
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Having FB fans isn’t enough,  drive them to the website 
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http://www.universum-bremen.de  
Webshop – step 1 
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http://www.universum-bremen.de  
Webshop – step 2 
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http://www.universum-bremen.de  
Webshop – step 3 
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http://www.universum-bremen.de  
Webshop – step 4 
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wwf.ru 
One page signup & pay 
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QR code 
Extra content for user / visitor tracking for us 
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QR code:  quick way from print to web 
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Restaurant 

Gift shop 

Ticket sales 

  Sales area     Exhibition area 
     

Extend your point of sales 

Visitor exposed to offers  
in 2-3% of visit 
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•  Exit through Gift Shop 

In Exhibition area: 
•  Upgrade offer: become a member 
•  Voice guide paid mobile app 
•  Show related Gift Shop products near items  
•  Offer more content on mobi site  – incl related Gifts 

Extend your point of sales 
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•  Sell Ticket+coffee/lunch packages 

•  Book your personal guide online 

•  Voice guide (paid) Iphone/Android app 

Cross-selling 
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Starbacks mobi app: 3 million purchaises 
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Culture +  
Education 

Disabled support 

Environment + Zoo 

Humanitarian 

Health (mainly cancer) 

Dog Sheltering 

Children health 

8350 

5073 

6164 

7459 

6750 

6427 

5143 

Average Donation 
(HUF) 

Self- 
Actualisation 

Esteem Needs 

Belongingness and Love Needs 

Safety Needs 

Biological and Phisiological Needs 

Maslow’s Hierarchy of % Categories 

Expected 
donor nr. 
growth 

•  Maslow’s piramide effects on %: people donate according to their social status 
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Thank You for 
Attention! 

Roland Csáki 
roland.csaki@wwf.hu 


