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WWEF IN SHORT
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WWE is in over WWE has over
100 countries, on 5,000 staff
5 continents worldwide
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Brazil \ ‘ - . o

focus on the largest emerging
donation markets:

Countries with : = WWF Offices = Associate Orgy BR"CS at

The material and the geographical designations on this map do not imply the expression of any opinig co u nt ro u p
concerning the legal status of any country, territory, or area, or concerning the delimitation of its fron ry g

<(including Indo. and SA
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More people on the Earth
have mobile phone than
access to computer
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“Digital Marketing is not
about the mobile phone but
people becoming mobile.”
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People will be online
7 days a week,
16 hours a day
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Wherever they are,
whatever they do...

They will be connected
on a tiny screen ...

Roland Csaki, WWF International
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Keeps your marketing up with the digital age?

* Do you sell tickets online?

* Are you on Facebook / Twitter?

 Is your website optimized for mobile viewing?
* Do you do Google Adwords (Grant)?

« How large is your direct reach (email database)?

Roland Csaki, WWF International 24th November 2011
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Fundraising in the Digital Future

 Walls between online and offline channels will fall
 People on internet 24/7
 Endless varieties for multichannel integration

* Every generation and demographic group will be available by
any online means

Roland Csaki, WWF International 24th November 2011
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Wales

Northern Ireland

If you ever buy wood or paper
products, you need to read this.._

Now's the time to register for
WWHF's Earth Hour

MYEARS Why tiger conservation is a

conservanon Constant struggle - but well worth
P' the effort

Helping tigers claw their way back

Building on our past successes to secure their future @

We.. EE N~ DURWORLD.

Great news on UK woodlands Help save Virunga from oil threat

oo o

Loving trees... See why the Climate Change

On Valentine's Day. WWF and the Forestry Committee needs protecting X
Commission helped launch the ‘Love It's not just forests that are affected by the Adoptaturtle »
Forests’ campaign. To mark the launch government's Public Bodies Bill proposals =

Roland Csaki, WWF International 24th November 2011
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Fundraising Channels in PAST...

[ Face 2 Face J [ Online ] [ Outdoor & Print ] [ DRTV ] [ Direct Mail J

[ Donation page ] [ Telemarketing ]

[ Telemarketing ]

2

[ E-DM program ] [Mailing Program]

Roland Csaki, WWF International 24th November 2011
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...and today
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/ Donor \
/I:Z-newsletter reade>\
/ Online game player \
/ Facebook fan
/ Return visitor
/ Website visitor

Roland Csaki, WWF International 24th November 2011
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Transaction type One-off Recurring
Repetition type Upon another Automatic
donor decision
Conversion rate 2-5% 0,3-1%
Attrition (annual) Ca70% 25-30%
ey ROI* 2 6-9

T

* Global standard for envinronmental fundraising, other causes may differ

* ROl based on a paying donor, not on total program

Roland Csaki, WWF International 24th November 2011



Mobi

[ Mobile optimalised webpage

N

Fundraising in the Digital Age

e Decision-making Tree

Ideas & Best practices

J

|

Donor conversion
on website

[ Application J

| A

!

Capture lead ]
email or phone number)

|

EDM or Telemarketing 2

conversion

[ Micro donations ]

Roland Csaki, WWF International

24th November 2011
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6 ways to increase your revenue

‘/Ask for...

‘/Improve the efficiency of the online sales channel
‘/Capture Jleads” (contact details)

‘/Integrate mobile & offline

‘/Extend your points of sales

‘/Cross-selling

Roland Csaki, WWF International 24th November 2011
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Website: primary gateway for revenue generation
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neml... f'.'WWFDMIe... .Universum... “NEMO

Public event... ﬁ Experiment. ..

‘ | Keresvehu | € Attlebor... X !KHome Articl..

ATTLEBORO fA'A ARTS MUSEUM
AR'rsforever

ExhiDiu... ~vents

. & wWayne

Membership Cont' :t

— . VN
Members’ Exhlbltlon
(\ 7\ Dt

hohda\

extravaganza

0800
Winter Art Classes The Devil in the White City at the

b .
Registration is underway for winter art Museum’s Art Lovers Book Club:
classes and workshops. Remember

d worl » 28th; 2-4pm
Mucanm nift rardifiratac far flaccac

‘3 Museum fundraising

Museum Gift Shop

The Attleboro Arts Museum's popula
Gift Shop is open Tuesday- Saturday

1Nam —Anm

/2 attleboro Arts Mu...

(‘ http: fjwwf rufhel. .. S22 Skype v | A TCSync min) @m v B

Roland Csaki, WWF International

24th November 2011



Fundraising in the Digital Age
Ideas & Best practices

Major failor: not asking for!

P orbénneml... *Pwwromle... [ universum ... | NEMO Public event... | {§ Experiment... | | Keresve.nu | /& attleboro A... | ¥ Home Articl... | @ Wayne Cou... | @M

home of the
-'—l lhﬁ ﬁ'l "'_'th"\'-h

e e e

. l“!l 4“ Hu' | - ,; H NY n““.s‘ —
HLL TRTTTE T FUosURRENER B

_
W

. VuMnyux

MUSEUM - D o N AT 1O N .s‘ A:ounc

TOURS —
OVERNIGHT.:

UNDERWATER DONATE

TECHNOLOGY
T=--

w 2 W,

GIFT SHOP Vant to help keep us afloat? We accept
financial donations of all types and sizes!

e Great Lakes Naval Memorial an

DONATIONS The Great Lakes Naval M | anc

Museum is a 501(c)(3) Non-Profit Museum
All donations are fully tax deductible

TANTAC™

Checks or money orders can be mailed to
Great Lakes Naval Memorial and

HOURS OF Museum

OPERATION: 1346 Bluff
Muskegon, MI, 49441
APRIL & MAY

DAILY We are able to accept donations by

credit card To donate nlease click
‘3 Museum fundraising & ﬂ http: fjwwf rufhelp... S 2 skype f'J HTC Sync

Roland Csaki, WWF International 24th November 2011
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Donate and join a community

" STAND UP fer Tiny Lives - an Actien Medical Research campaly Windows laters net Explorer

G;‘;,v.:_].'.w#uw\—ﬂ' ¥ 8 4] x
[ Fe E% ven Fowites Tods Heo

it Fouartes | g STANDL fox Tiny Lhs - an Actin Medical Agsarch . i -

@ medical research . STA N D U P

for children, for life o tiny lives count

1) Join The Campaign 2) Contact your MP 3) Tell pge te | Real stories | Your stories |

Stop premature babies dy'ng . ml:-.:: o’?:l:ﬂ:?ouopofg .“:‘.V-"-v?. 2 2 4 1

Each week more than 25 premature babies 2241 people have signed up in the last 603 days. Help us get to 5,000

die in the UK as a result of being born too
soon,

The STAND UP for Tiny Lives Campaign Is
calling on the UK government to urgently
develop a 10-year National Research Strategy
to understand why babies are bom early.

Ask your MP to back our call today

About Action Mdical Reveurch | About the campeign | Bartoars | Contact Us | Security and Privacy | Digg - | | Delicio.us g | Tachnorati

Roland Csaki, WWF International 24th November 2011
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Visit Click Sian u Pa
to the website on ,,Donate” gn up y

Loyalty communication:

Keep the donor pay again

Roland Csaki, WWF International 24th November 2011
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Well Established Funnel

Visitor source Searching for

|ct?\

Looking for
information

Interaction with
website

Result
Visi Donor

Roland Csaki, WWF International 24th November 2011
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Malfunctioning Website Funnel

Visitor source Searching for

pictur
Looking for 9
information /@

Interaction with
website

R N S

Roland Csaki, WWF International 24th November 2011




Build database

Capture emails
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WHO WE ARE | WHAT WE DO | PLACES

. Enter for & ¢hante t
Uy RO

What's Inside

Partners for
Conservation

SPECIES | SCIENCE | CLIMATE | ACT NOW

50th Arihiversary P

larsbedrs in the wild +
AR ' S

.+ Good News for
Rhinos

':w A Search for
B Polar Bears

) SHARE w0 &7

50 Reasons

for Hope. #13

We've got bison babies.

WWEF IN ACTION

e Collaboration Helps Boost Rhino
Populations

WWF Supports Largest Tiger
Survey Ever Conducted

au0PT | TRAVEL | Luuw>"

get email from WWF

FNGE

N'€ GET INVOLVEZ

Sign the Pledge
Don't let Congress slash funding for the
environment and conservation »

Enter Our Photo Contest
Show us how nature inspires you for a chance to
win a trip of a lifetime »

Subscribe to us on YouTube to watch the latest
wildlife and conservation videos »

Roland Csaki, WWF International

24th November 2011
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Put your donation button above the ,,Fold”

{= WWF Projekte - WWF Osterreich - Windows Internet Explorer

@ * ‘g ‘; l@ hittp/ wwf b/ de fwldlife V| ‘;‘ ll\ WWF jotékonysa

Fajl  Szerkesztés Mézet Kedvencek Eszkdzok — Sigd

* @

11 Kevesebb tobb lett volna? - .. | & WWF Projekte - W Os... % | |

for a living planet’

WWF Osterreich 3 B << oresen articen renen, CAA

Was kann ich tun? R o = L

Presse @ WWF Osterreich @

Spenden & Service LETZTE CHANCE FUR DEN £ o @b
TIGER!

WWE & Wirtschaft Der WWF kampft um das
Uberleben der seltenen
WWF Projekte GroBkatzen - helfen Sie mit!

2010, das chinesische Jahr des Tigers,
hat mit einer alarmierenden Nachricht
begonnen: Von urspringlich 100.000

Tigern leben heute mdglicherweise nur
mehr 3.200 in freier Wildbahn zwischen Indien und dem Fernen
Osten Russlands. Wie alle noch ...
Mehr Info...

WWF Newsletter
Artikel empfehlen

Siternap

A wildlife

a
GESUCHT: DIE SELTENSTEN
SAUGETIERE DER WELT
Auf der Spur der Annamiten-

Nashorner: Jetzt dabei sein im
Konsumenten-Tipps WWF-Blog!

/,’ Start &' Beérkezett (zenet... /- People You May Kn... = B2 2 Microsoft Offic...  ~ S Skye™ [12] - rola... i névtelen - Pt

Roland Csaki, WWF International 24th November 2011
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ZHLER CSZRJEUR auyu

&sai - Goo... ‘ @ WWF DM letter envelop - Go... ‘. Universum Bremen: Bestellung | S NEMO Public events | HEUREKA X [ ‘

® Suomi ® Svenska Q English

@ HEUREKA T —

SUOMALAINEN TIEDEKESKUS | FINLANDS VETENSKAPSCENTER | THE FINNISH SCIENCE CENTRE
tdsmiahaku SEARCH

VISITINGUS CONTACTUS  EXHIBITIONS  PLANETARIUM  PROGRAMMES  TRAVELLING EXHIBITIONS  ABOUT HEUREKA  IMAGE BANK

Night of Chemistry 2.12.2012 15-24

Chemistry is part of life! Night of Chemistry at Heureka brings the Internaticnal Year of
Chemistry to a close.

The event will include varicus scientific shows and experimental workshops for all ages. The
themes are a better life, innovation, health and the envircnment. The final of the National
Scap Bubble Competition, which has been running all year, will also take place at Heureka.
The Night of Chemistry programme ranges from entertainment to science, and offers something
for everyone. The most suitable part of the programme for children is from 3 pm to S pm, while
late evening offers more challenging scientific cQuas 2ally for young people and grown-
ups. The final lectures are of a university stggfard.

The ‘Night of Chemistry’ is mostly in Finnislff it is free of charge.

Sign up
for the event
f Email

Event Manager Paula Havaste, tel. int+358-40-8015375. Email paula.havaste(@)heurek

-

Name

\_

/

Roland Csaki, WWF International 24th November 2011
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Build database

Make Facebook friends

B | PP e e[| N e e | N e e o

| -t | g e ey -

w o ouuin - e [eyITE

@ I-I U I?E I /A ® Pyccrui
SUOMALAINEN TIEDEKESKUS | FINLANDS VETENSKAPSCENTER | THE FINNISH SCIENCE CENTRE
tdsmahaku SEARCH

VISITINGUS CONTACTUS  EXHIBITIONS  PLANETARIUM  PROGRAMMES  TRAVELLING EXHIBITIONS  ABOUT HEUREKA  IMAGE BANK

NOVEMBER 2011 S8 Heurekaa
Facebookon

2 Y Tetszik
1 12 13

| .
- ABOUT A COIN
[ Mint your own coin
with your own picture on it.

14 15 16 18 19 20

21 23 25 26 2 Heureka

28 29 30 Mika tekee sinut
onnelliseksi?

Vastauksia kyselyyn,
jota on tehty
Heurekan
tapahtumissa ja

nayttelyissa,

Heureka is open today
from 10 to 17.

The 6th Science Centre World Congress: Cape Nov 21,
Town Declaration 2011 Isovanhemmat ry:n
X — 22.11.2011 AT HEUREKA: tapahtumissa seka
Take a journey inte the future at Heureka Oct 7, 2011 sosiaalisessa mediassa
ABOUT A COIN v About = Coin ocksesso medassa
eily.
A nelv:.'v planetarium film: The Zula Patrol: Under  Sep &, 2011 Milka, 25 - Hyva
the Weather ruoka. Jemina, 25 -
Children's Heureka Jussi. Helk...

v

1,267 ember kedveli a kovetkezdt:
Heureka Classics Heureka.

20X0 - A Journey into the
Future

Museum fundraising B3 Microsoft Excel /- Englanti | HELR @ Jozsa Domonkos

Roland Csaki, WWF International 24th November 2011
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Build database

Make Facebook friends — but everywhere

USkany v Rt Sy oI O S | 1\, I DeLCOR e LI R g | SO SN SIIGE qUC LI 14 R | L0 | [ e R )

@ HEUREKA

S ALAIN (ESK NLA : CAPSCEN NNISH SCIENCE CENTR
S \LAINEN TIEDEKESK | FINLAND PSCENTER | THE FINNISH SCIENCE CENTRE SEARCH

VISITINGUS CONTACTUS  EXHIBITIONS  PLANETARIUM  PROGRAMMES  TRAVELLING EXHIBITIONS  ABOUT HEUREKA  IMAGE BANK

Public events
School programmes
Birthday parties

Kati Tyystjarvi/Heureka

Public Events at Heureka

Heureka hosts high-quality lectures and wide-ranging events based on exhibitions and topical
subjects. These events are generally free of charge and they allow visitors further their
knowledge of exhibition themes, cbtain information and put questions to experts.

Lectures and activities for the public are organised mainly in Finnish. A list of curret .
happenings is available in Finnish here.

Night of Chemistry 2.12.2012 15-24

Chemistry is part of life! Night of Chemistry at Heureka brings the International Year of
Chemistry to a close.

The event will include various scientific shows and experimental workshops for all ages. The
themes are a better life, innovation, health and the envircnment. The final of the National
Soap Bubble Competition, which has been running all year, will also take place at Heureka.
The Night of Chemistry programme ranges from entertainment to science, and offers something
for everyone. The most suitable part of the programme for children is from 3 pm to 8 pm, while
late evening offers more challenging scientific content especially for young people and grown-
ups. The final lectures are of a university standard.

The ‘Night of Chemistry’ is mostly in Finnish. It is free of charge.

B3 Microsoft Excel /7 Publi

S

Roland Csaki, WWF International 24th November 2011
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Build database

Like everywhere

WWF-rdl Tevékenységiink Hirek Szorakozis Tamogass

Adoszdamunk: 18226814-2-42

Szerepelj a WWF filmjeben!

szazalékaval a hiuzok

) Tatzzix | W] Lagyd =z mied sz iemerfomd Kizd, skinek ez telezik,

Tdmogasd

a WWF

______ N " Magyarorszag
g erdovedelmi
programjat,
mentsd meg a
Magyarorszagon
€lo hiuzokat

Roland Csaki, WWF International 24th November 2011
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Having FB fans isn’t enough, drive them to the website

2500.0

2000.0

1500.0

1000.0

SN fun / millionintenet user

500.0

0.0

B Social media fans/million internet users
—e—traffic from social media (%)

8%

7%

6%

5%

4%

bsite traffic share

3%

e

W

2%

1%

0%

Roland Csaki, WWF International

24th November 2011
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Webshop - step 1

0. bﬁ\lomkucké - Wa Daba & | v, keresve.hu | http:ffww. .. -Universum Bremen: Eintri... >0 | g NEMO Englanti | HEUREKA

Start ==Shop

ARTIKELUBERSICHT INTRITTSKARTEN

Enitiskoston Bitte geben Sie bei Bestellung einer Familienkarte die Anzahl der Kinder im Bestellprozess an.

s ermaRigt gelten Kinder ab 6 Jahren, Schiller, Studenten, Auszubildende, Senioren,
ehrpflichtige, Zivildienstleistende, Behinderte ab 70%. Fur Kinder unter 6 Jahren ist der Eintritt

Jahreskarten

niversum Eintrittskarte

Ticket

Gesamtsumme €0,00
Versandkosten €3,00

In den Warenkorb

Versandinformatic

WARENKORB

1 Artikel
Summe: € 43,00

Zum Warenkorb

Sitemap * Impressum

Museum fundraising f B3 Microsoft Excel /2 Universum Bremen: Ei...

Roland Csaki, WWF International 24th November 2011
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Webshop — step 2

0. bﬁ\lomkucké - Waldorf Baba és... | | www.keresve.hu | http:ffww... ‘.Universum Bremen: Spiel ... X | S NEMO

Englanti | HEUREKA

SPIEL & BILDUNG

Pocket Quiz GrofRe Box der optischen lllusionen

o " Der ultimative Sie werden
% Wissens- Ihren Augen
= B Check! nicht
e w trauen...!
Blicher -
Spiel & Bildung
Wissenschaft & SpaR
€495 >> DETAIL €19,95 >> DETAIL
| Shop
| AGB Kosmos Mitbring-Experimente
| versandinformationen
Die
WARENKORB
bekannten
1 Artikel und beliebten
Summe: € 43,00 kleinen

Experimentierkasten

Zum Warenkorb

€8,99 >> DETAIL

Seite 1 von 1

r E] Museum fundraising r E] Microsoft Excel (‘ Universum Bremen: S...

Roland Csaki, WWF International 24th November 2011
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Webshop - step 3

0. b Alomkuckd - Waldorf Baba és... | | www.keresve.hu | http:ffww. .. . Universum Bremen: Beste... X & NEMO Englanti | HEUREKA

ARTIKELUBERSICHT RECHNUNGSADRESSE
Angaben zur Rechnungsadresse

Name *

Nachname *

. Rechnungsadresse

Firma

1

2 Lieferadresse
Strasse /Nr. * 3. Bezahlung

4

pLZ* Kontrolle

Stadt * 5. Fentig

Land * [Deutschiand

Email *

Telefon

| Shop
| AGB
| Versandinformationen

WARENKORB

3 Artikel
Summe: € 68,79

Zum Warenkorb

Abweichende Lieferadresse

Rechnungsadresse ist
Lieferadresse
Weiter

Alle Daten werden vertraulich behandelt

Sitemap * Impressum

f B3 Microsoft Excel /2 Universum Bremen: B... ' @ Jézsa Domonkos

Roland Csaki, WWF International 24th November 2011
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Webshop - step 4

0. bﬁlomkucké - Waldorf Baba és... | [ www.keresve.hu | http:ffww... .Universum Bremen: Beste... X | g NEMO Englanti | HEUREKA
ARTIKELUBERSICHT IHRE BESTELLUNG
Bitte kontrollieren Sie die hier aufgelisteten Daten zu |hrer
Bestellung.
Titel Anzahl Preis  Summe 1. Rechnungsadresse
Universum Eintrittskarte 1 €4000  €40,00 2 Lieferadresse

3. Bezahlung
1 €899 €899 4. Kontrolle

Kosmos Mitbring-
Experimente

3. Fertig

Mulitrenner, Misliesser
€14,90 €14,90

und Klimaschutzer

Wissenschaft & SpaB Deutsche Post €490
Rechnung €0,00
Artikel Gesamt €63,89

| Shop

| AGB Inklusive MwSt. €5,03

| Versandinformationen davon 7% MwSt. €259
dsvon 19% MwSt €144

Gesamtsumme ces79

Nach der Bestellung erhalten Sie eine E-IMail mit allen relevanten Kaufdaten. Wir empfehlen,
samtliche Transaktionsdaten sowie die AGB auszudrucken und an einem leicht zuganglichen

Bitte bestatigen Sie hier, dass Sie unsere AGB gelesen haben. [~

Ja, ich bin an aktuellen Informationen aus dem Universum interessiert.

Roland Csaki, WWF International 24th November 2011
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wwf.ru
One page signup & pay

[[oXEpTE0BaHMe W eMAYansHoro n CEMeitHoro CToponka WWE " =3 7

If you are already 1-_1__

registered, you can

enter on the link above One-time donation: Methods of payment: Contact:
right @ 900 rubles. c lobile phone
¢~ 2000 rubles. ¢« Credit Card
¢ 5000 rubles. ¢ Payment System on the Internet Date of birth
[-Da)u vl.-mecnu,- - Mont vl - Year- v
" other: rub. Web Money v
¢ Wobile phone Mailing address
¢ Receiptfor Savings lPoccnﬁcxaﬂ theaepauna VI
Regular contributions (monthly): O Instant payment terminals Beegute cBoil MHAEKC
¢ 90rubles. nnB0o HaXMUTE MHAEKC HEN3BECTEH, M Mbl NOMOKEM
Data on the payer: BBecTH Baw agpec KoppekTHO (B COOTBETCTBUM C
¢ 200 rubles. Last name npaeunami noutsl Poccin).
¢~ 500 rubles.
Remember me
 other: rub. Name v

Make a donation

When making a regular Middle name

donation you get a pandal
Email

Roland Csaki, WWF International 24th November 2011
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QR code

Extra content for user / visitor tracking for us

Track inte restand offe

relate d Products jn
Gift Shop

Roland Csaki, WWF International 24th November 2011
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QR code: quick way from print to web

Roland Csaki, WWF International 24th November 2011
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Extend your point of sales

Restaurant

Visitor exposed to offers
in 2-3% of visit

Sales area Exhibition area

24th November 2011

Roland Csaki, WWF International
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WWF

Extend your point of sales

« Exit through Gift Shop

In Exhibition area:

« Upgrade offer: become a member

* Voice guide paid mobile app

« Show related Gift Shop products near items

« Offer more content on mobi site — incl related Gifts

Roland Csaki, WWF International 24th November 2011
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« Sell Ticket+coffee/lunch packages
* Book your personal guide online

* Voice guide (paid) Iphone/Android app

Roland Csaki, WWF International 24th November 2011
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My Cards

-—

as of TODAY at 12:14PM

Add New

My Cards

7777 0172 3988 9450

QIR

Scan Now

Roland Csaki, WWF International

24th November 2011
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Actualisation

Esteem Needs

Average Donation
(HUF)

Safety Needs

8350

Biological and Phisiological Needs

7459

6750

Humanitarian
6427

Health (mainly cancer) 6164

'\
5143 Expected
donor nr.
growth
5073 )

Maslow’s piramide effects on %: people donate according to their social status

Roland Csaki, WWF International 24th November 2011
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